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The Party Press

● No wide-spread circulation, large advertisers, and making 
papers was expensive

● No bipartisan papers

● Media supported by politicians or political groups/parties



The Popular Press

● Technology 
advancements 
change the 
media

● Rise of 
Sensationalism

● Bias from 
editors/writers, 
not supporting 
parties



● Diminishing audiences + 
more sources = 
competition

● Sex, violence, other 
shocking stories to 
attract audiences

● Decline since 9/11

● Ex: Bill Clinton sex 
scandal

Sensationalism

http://www.youtube.com/watch?v=VBe_guezGGc


Magazines of Opinion

Yellow journalism= dramatic, 
eye-catching headline with 

little to no research... 
sensationalism

Made for the middle class

Investigative reporting

Decline in political magazines 
today



Muckraking
1. Middle class backlash against sensationalist journalism and local papers. National papers start to develop that 

try to keep their stories under a sensible lense. Produced in the 1850-1860s The newspapers, a business 
themselves, accurately reflected the changing economic market. The middle ground was found to be often 
wracked with scandals, and as the business reform against the trusts grew,  both economic and political. The 
muckraking journalists developed, as the writers found a national readership of educated, intellectual people that 
didn’t have a stake in the large companies that were often reported against. The gradual development and 
education of a middle and lower class that were actively aware of national issues combined with competition on 
a national market depolarized writers who had to attract a wide majority of readers with highly different opinions. 
Along with the growth of the economy, the growth of hobbies ensured that only a fraction of newspapers could 
be sustained with a political bent.

a. Business first and foremost, culling of newspapers
b. muckraking, backlash against large corporations and trusts
c. educational citizens interested in what everything else was gone.
d. fully financially supported
e. modern form
f. consumerism created rapid growth of hobbies.



Advent of Audio Media

http://www.freesound.org/people/lonemonk/sounds/100840/

http://www.freesound.org/people/lonemonk/sounds/100840/
http://www.freesound.org/people/lonemonk/sounds/100840/


Common Elements of Radio and TV Media
a. Changed in media presentation

b. Attention span of those 
interested

c. Linear fashion rather than 
columnar. 

d. Audio bites (content unfiltered, 
length manipulated.)

e. Social Weight to become 
involved

f. attacking powers that be
g. centralized broadcasters

h. "talking heads" 



Radio
Fire side chat audio, new deal audio.  http://cdn.washingtonpost.com/media/financial/fdr-
fireside/330507-newdeal.mp3

a. Changed in media presentation
b. Attention span of those interested

c. Linear fashion rather than columnar. 
d. Audio bites (content unfiltered, length manipulated.)

e. Social Weight to become involved
f. attacking powers that be

http://cdn.washingtonpost.com/media/financial/fdr-fireside/330507-newdeal.mp3
http://cdn.washingtonpost.com/media/financial/fdr-fireside/330507-newdeal.mp3
http://cdn.washingtonpost.com/media/financial/fdr-fireside/330507-newdeal.mp3


Television

a. Big 3 (ABC, CBS, NBC)    80%
b. Decrease in media exposure
c. Cable networks decreasing returns of media exposure
d. Cuban missile crisis  http://www.youtube.com/watch?

v=P7YkJxQT_0Y
e. Nixon/Kennedy debates
f. centralized broadcasters

g. "talking heads" 

The development of images to accompany 
placed further importance on physical qualities, 
long gone were the days when a politician was 
solely represented by his ideas and alliances.

http://www.youtube.com/watch?v=P7YkJxQT_0Y
http://www.youtube.com/watch?v=P7YkJxQT_0Y
http://www.youtube.com/watch?v=P7YkJxQT_0Y


http://www.youtube.com/watch?v=P7YkJxQT_0Y


Internet



Internet/Print Relationship

Internet performs instant fact-checking and accountability

"Old Media vs. New 
Media"
Ex: 60 Minutes G.W. Bush scandal



Internet...
● Allows for national funding for local 

issues

● Allows for national watchdogs, the 
ability for people to fact check upon 
what a certain politician says or 
does. 

● Allows for extreme cases of group 
polarization.

● Provides availability to a multitude of 
different authors

● Provides ability to manipulate video 
and audio to match the editor's views



The rise of the internet as a social phenomenon has radically changed the 
media settings in which the citizens live. 

In the past each citizen lived in a regionalized area in which only certain writers were available. In the past people interacted with two different 
regions of media,  national and local. People were able to understand both writers in the local area and national writers that tended to the 
majority, and therefore were usually moderate. The Internet allowed for people to find writers from every region with an internet cord, and not all 
of these writers were writing for a national audience. This allowed for voters to read numerous articles about a single political event with having 
all of the writers have a different viewpoint. The internet also allowed for politicians to reach people that they couldn't before, as well as 
removing some of the restrictions placed upon their messages by the network companies. 

1. Combination of audio and paper medias
2. Removal of Media regions
3. No More Localized areas
4. Open to many more influences.




